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M ajor conventioncenters, businesses, schools
and homeshave found the secret to simplify
their lives with the intelligenceof the touch-

screentechnology—nowwhat aboutyour church?
With one screen, you have the capability to control

not only sound and lighting, but also video, security and
climate every day that activi ties are happening in the
church. Practically anyone who knows how to use a basic
remotecontrol can learn how to run a touch-panelsystem.
Pastors in England, Thailand and Japan are accessing the
Web, playing DVDs and controllingthelights straightfrom

the podium. The emphasis is not just on plasma screens,
satelli te and hi-definition; the key to this technology is
simplicity. Smart simplicity.

Start Smart
Imagine beingable to run thelights for oneeventwhile

making sure the doors are unlocked for another event
withouthaving to make several phonecalls or looking for
someoneto run over and unlock the doors. Perhapsa small
group needsthe heaterturnedon for a Bible study during
a time nothingelse is goingon.
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Get Smart
H OW ONE SCREEN CAN IMPROVE YOUR CHURCH’S INTELLIGENCE

B y A lis a M a n j a r re z



The touch-screenaccess personcan turn on the heat straightfrom
the church of�ce, on or o� site. The number of people with access varies
by churches,accordingto their needsandmembertechnicalexperience.

With a touchpanel, your techniciancan raise the curtains for your
E aster presentation and project lif e-size images on the projection
screens, while dimming the lights on the congregationfor a moving
performancesimply, from one screen, from whereveryou want.

From touch panels, one is able to access satellite radio and go on the
Internet.Your soundtechniciancan programsatellite Christian worship
stationsto be playing duringfellowship time.

Save time and money on printing by making all your signage
digital. Place screens in outdoorfellowship areas with your church’s
core values listed on them. Use the screens just to say, “W elcome” to
your visitors or direct themto appropriaterooms.

The eventspagefrom your Web site can be presentedon projector
screens in the sanctuaryor television screens in the hallways. You can
programdifferent images or even Christian music videos at di�erent
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The sound booth
and the main
worship center at
Valley Christian
Center Foursquare
Church in Fresno,
Calif., feature the
new touch-screen
technology .

times of the day, depending on what’s going on
in thebuilding.

Along with these capabilities, any rooms
or areas around the church property can be
viewed and programmed from one location.
B y selecting the security button, you can
observe various classrooms or hall ways,
entrancesand exits.

The beauty of this system is that a team of
audio engineersand consultants customize each
element for your church’s needs. For example,
they will work with you to decide the climate of
each room for certain times, so your facilities
manager and workers do not have to physically
turn on the thermostats a few hours early before
actual people arrive to heat or cool the rooms
a p p r o p r i a t e l y. T he consultants can actually
install hidden remote sensors into the walls to
manage the most comfortable temperatures.

Valley Christian Center Foursquare Church
in Fresno, Calif., uses a similar systemspeci�-
cally for climate control. Administrative Pastor
Ed Graveline notes, “Y ou can always override
certain choices, and as long as you can do
that, the system serves you and you’ re not
serving the system. It makes sense economically
for us to use this type of technologyto serve
our church.”

He explains thataside from cost bene�ts,
they have also noticed a greater level of
comfort for the people. “If there are 600 bodies
in a room, all of a suddenthe room gets too
hot too quickly. We’re able to plan for that
in advance.”

A representativefrom touch-panelmanu-
f a c t u r e r , C restron, based in Rock leigh, N.J.,
notes that for churches with high ceil ings,
heating and air-conditioning can be costly.
T heir designers suggest integrating both
ceiling fans and HV AC into the touch-panel
system in these cases. This makes the energy
more efficient while keeping it cool in the
summerand warm in thewinter.

Nonetheless,the touch-panelsystem does
not become manageable until you hire the
appropriate experts to design, install and
manage the service, which call s for some
higher costs if your church is already built.
They take a greatdeal of time to carefully and
intelligently assess the individual ministries
according to their lighting, audio, video, and
othertechnologicalneeds.

With just one screen, church
leaders can have the capability
to control not only sound and
lighting, but also video, security
and climate every day that
activities are happening
in the church.



Next, a complex system is designed and
installed, made up of audio distribution processors,
ampli� ers, video distribution switchers, room
solution boxes and other control panels so that
the end result is a user-friendly system specially
createdfor your particular church.

To design, install and integrate the system, it
requires at the very minimum, $10,000. Thus, it
is ideal to consider making your church “smart”
while you are in thedesignbuild process.

In that manner, you are able to control the
costs by designing the system into the building as
the actual facility. However, there are several
elements of the system, which can be easil y
integratedinto an establishedfacility.

Audio Integrator Contractor, David Barrios
Designs, basedin Fresno, Calif., uses touch panels
by Crestron as the center point of his designs.
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The touch-panel design allows all of your
controls to be at your �ngertips.

Whether the church is small or large, he recognizes that the
overall “ feel” of a worship center has a great deal to do with
ambiance generated by creative lighting, temperature and overall
aesthetics. T his often unconscious awareness must also be cost-
e�ective and simplistic to control. Owner Operator David Barrios
sees an array of advantages for churches because the end result
becomesso functional.

A bove all, Ba rrios believes that no church should have to
sacri�ce successful delivery of its message.

“Just because you have a church that isn’t 3,000-5,000 seats
does not mean you cannot a�ord a great infrastructure for your
growingtechnologyneeds,” he says. “Don’ t look for whatyou think
you can afford; look for what is right for your church.”

General Manager and Senior Design Consultant for Custom
Sounds Designs Inc. (CSD), Doug Hood asserts that the ease of
operation is especially appealing to teams of volunteers who may not
have experiencewith audio or video systems. However, he reminds
church leaders, “the success or failure of a church sound system
during a live service is directly a�ected by how much or how little
thesoundsystem operatoris involved.”

“ A church service is a living, breathing experience,” he says. “The
soundsystem operatormuststay alert andattentive,anticipatingand
reactingto various thingsthathappenduringtheservice.”

It’ s no secret that integratingmultimediaand the latest techno-
logical advances into church services has become imperative to
reaching younger generations. T hey are inundated with hi-tech
services everywhereelse and youth pastorswill tell you thatchurch
shouldbe no exception.

You can conclude, however, that if successful businessesand
entertainmentvenuesare fully accustomedto theseservices, adults
everywhere are already well aware of these types of advantages.
A “smart” church is in fact a realistic optionfor churchestoday.

Moreover, the church is able to addressseveral age groupswith
multimediatechniques,not just the youth who has grown up with it
in the last 10 years of existence.

According to Pew InternetResearch, “22 percentof Americans
65 and older use the Internet.The percentof seniors who go online
has jumpedby 47 percentbetween2000 and 2004.”

If your goal is to get the right messageto the right people,it is
imperative to look at the technologicalservices that best suit the
peoplein your church todayand thepeoplein your church’s future.

Look at the usability of options like touch panel systems for
your church as a tool to enhancethe gifts and serve the needsof the
membersin your congregation.

Alisa Manjar rez is a certi�ed church consultantat CharestCorp, a
designbuild general contractor serving the West Coast for the National
Association of Church Design Builders (www.nacdb.com). As director of
business development,she oversees all marketingfor CharestCorp, as
well as working with pastors to aid in the vision and growth processes of
their churches. For more information, please visit www.charestcorp.com
or call toll free 866.322.8323.

It’s no secret
that integrating
multimedia and the
latest technological
advances into
church services has
become imperative
to reaching younger
generations.
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